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Message from the CEO

Dear Sponsor,
Thank you for your sponsorship of the JA Africa Company of the Year competition. We
are honored that you entrusted JA Africa to be the broker of the investment you make
in Africa's youth.
It was a pleasure to welcome all the participants of the competition in Ghana this year
for this special event, which celebrates youth entrepreneurship in Africa. The theme for
this year was “Tech the Future by Storm,” and our students truly embraced it. From
backpacks that had built-in sensors to technologies that improve agriculture in Africa,
these young minds are thinking about the future and how we prepare for it.
Imagine if Africa could create just one million entrepreneurs each year. Now imagine if
each of these people employed just five other people, including themselves. That
would significantly close the gap on youth unemployment on this continent.
At JA Africa, we believe that entrepreneurship is a critical pathway for young people to
secure their futures. They can succeed in it if we invest in them, mentor them and
coach them. Your sponsorship of the Company of the Year competition enabled us to
to that.
Thank you for being a part of our success.
Sincerely,
Elizabeth

About the Company of the Year Competition

The Africa Company of the Year (COY) competition is the culmination of JA’s highly
acclaimed Company Program®, which teaches introductory business to thousands of
students in Africa and creates practical exposure to the competitive world of business.
The JA Company Program provides introductory economic education for high school
students by allowing them to organise and operate an actual business. Over the course
of the academic year, students manage a company from capitalisation to liquidation.
They learn how businesses function and begin to understand some key terms and
concepts like raising capital, product prototyping, production, marketing, financial
reporting, stakeholder management, customer service, employee relations, etc. They
also learn soft skills that are instrumental to success, such as brainstorming, consensus
building, gathering and organising information, group and self-assessment,
interpreting production inventory, oral and written communication.
Volunteers from the local business community employ a variety of hands-on activities
and technological supplements to challenge students to use innovative thinking. The
business skills that students learn will prove valuable as they begin to consider higher
education and career choices.

THE COMPETITORS
Botswana
Unique Angels of Creativity specializes in making modern bags from recycled cloth and denim. The bags
are infused with a variety of technology (mobile sensors, lighting and solar panels) for security, utility and
also advanced life.
Burkina Faso
FANI Style manufactures clothing and upholstery from Danfani fabric residue collected from tailors.
Danfani is an indigenous handcrafted fabric.
Ghana
Vermo is a digital company that uses Virtual Reality technology to enable students to easily visualize what
they are learning and improve understanding of complex concepts.
Kenya
Nyunyiza Company is a company focused on promoting efficiency in farms by utilizing information and
data analytics extracted through the Nyunyiza device to ensure optimum use of scarce resources,
especially water, for maximum farm yields.
Mascareignes (Mauritius)
Atlantis Company Ltd. designed a lightweight, foldable, water resistant cover for bags called the Aquabag.
It is made from nylon taffeta and has a double coated interior to ensure belongings are not soaked by
unpredictable downpours.
Nigeria
Inventive Explorers is a socio-technological company that developed a rechargeable hand-held LED traffic
light for use by traffic wardens to control and direct road users and help reduce the rate of road accidents
and traffic congestion.
South Africa
Meraki is a JA South Africa company that produces a magnifier, made from recycled materials, that
enlarges images on any smartphone for maximum viewing experience.
Kingdom of eSwatini (Swaziland)
Nazware Innovations PTY (LTD) developed the IVOTE desktop application for voting that helps eliminate
queues and ensures accuracy and transparency in the voting process. The company is also involved in
website development for individuals and businesses. Nazware is sponsored by Standard Bank.
Uganda
Two Pals JA Company is a multimedia company that combines fun edutainment with technology. The
company produces a biannual magazine for teenagers called Kaffunda Jazz Magazine and Jazzapp, an
interactive web browser that brings teenagers from all over the world together for the purpose of
intellectual and social development.
Zimbabwe
Daylight Holdings produce “Eco-crochet” bags made from recycled pull tab openers on cans that are held
together by twine.

THE JUDGES
Camille Francis (Head Judge), Sr. Interview Logistics Coord.- Capital One
Akachi Ukwu, Product Launch Manager - L’Oreal New York
Andy Mensah, Human Resources Partner – IBM Ghana & Central Africa
Bethel Yeboah, Public Affairs & Communications Manager - Coca-Cola Ghana
Carl Manlan, Chief Operating Officer - Ecobank Foundation
Catherine Abadji, Human Resources Manager - L'Oreal West Africa
George A. Sarpong, Director of Corporate Affairs - Kosmos Energy Ghana
Jonathan Mubiru, Relationship Manager, Corporate and Investment Banking Citibank N.A. Ghana
Leonard Annan, Adjunct Lecturer & Leadership Faculty - Ashesi University
Maggie Gu, Chairman - The Tomorrow Foundation
Pamela Johnson, Program Advisor, Global Entrepreneurship/Diversity &
Inclusion - FedEx Corporation
Abigial Ananie, Sales and Marketing Manager - FedEx Ghana
Lola Oyeka, Country Head of Public Affairs, Nigeria and Ghana - Citi
Isaac Wilson, General Manager - Delta Air Lines GSA
Christi Maherry, CEO - Etion Secure (incorporating LAWtrust)
Kevin Bessoondyal, Head, Business Development Africa - Rogers Capital
Teddy Appah-Dankyi, Head of Sales - Retail and MNO - Kwesé Free TV
(Ghana) Limited

THE PROCESS
STAGE PITCH

During this first stage of the
competition, students get five
minutes to pitch their companies,
businesses and products to the
judges. Thereafter, judges have
another five minutes to ask
questions.

TRADE FAIR
At this second stage of the
competition, competitors
display their products at a
booth and judges have an
opportunity to interact with
them further as well as
experience their products and
services firsthand.

BOARDROOM
Sitting across from the judges in a
boardroom setting the students are
then asked questions about reports
they submitted ahead of the
competition, such as financials,
management practices and
customer service.

AWARDS
The competition concludes with an
award ceremony at which
competitors receive prizes in
different categories such as
marketing and leadership. The
ultimate prize goes to the
enterprise that is selected as the
Company of the Year.

THE WINNERS
COMPANY OF THE YEAR AWARDS
Judges look for companies that demonstrate leadership, innovation, problem-solving, teamwork
and business acumen. The Company for the Year Grand Prize is given to the best overall company
from the Company Program. Second Place and Third Place winners are also selected.
Sponsored signature awards are also presented to winners in other categories.
First Place:
Second Place:
Third Place:

Inventive Explorers (JA Nigeria)
Nazware Innovations (JA Eswatini)
Vermo (JA Ghana) & Nyunyiza Company (JA Kenya)

FEDEX ACCESS AWARD
The FedEx Access Award recognizes the business that best exhibit the principles of global
connectivity. The team that best demonstrates a comprehensive understanding of global access will
take top honors.
Award criteria
● The Company must be driven by innovation and demonstrate it can translate ideas and
inventions into a good or service that creates value and that customers will pay for.
● The Company must take efforts to connect to new markets by operating across borders, whether
reaching out to a nearby town or around the world for sourcing or distribution?
● The Company must fuel community development - by creating jobs and economic opportunity in
the community
● The team must demonstrate a high level of awareness and appreciation of sustainability and
social responsibility by measuring impact and giving back
This year, the award was won by Inventive Explorers of JA Nigeria and presented by Pamela Johnson
and Andre Bresler of FedEx.

CITI FOUNDATION CLIENT FOCUS
AWARD
The Citi Foundation Client Focus Award is given to the company that exhibits exceptional leadership
in client satisfaction and a high level of commitment to quality customer service.
Award Criteria
● The company must demonstrate that it has approached every business activity with the intention
to create value for the customer and to build trust by serving the customers’ interests through actions
that are systemically responsible
● The company must demonstrate the steps that have been taken to understand the world of the
customer
● Company representatives must be able to explain how the company has anticipated and served
customers’ changing needs
● The team must provide examples of the ways it has improved customers’ experience through
innovation
This year the award was won by
Nyunyiza Company of JA Kenya.
Nyunyiza is a company focused on
promoting efficiency in farms by
utilizing information and data analytics
extracted through the Nyunyiza device
to ensure optimum use of scarce
resources, especially water, for
maximum farm yields.
Judging the award and presenting the
prize was Citi's Lola Oyeka.

DELTA AIR LINES SOCIAL IMPACT AWARD
This award recognizes a company’s Corporate Social Responsibility and impact. Award criteria
include:
● Understanding: The company must show an understanding on the value of social responsibility
and the ethics of “giving back” by completing a Corporate Responsibility project/activity
● Creativity: The student company must demonstrate creative and innovative social responsibility
ideas
● Impact: The company must demonstrate the measurable difference made by the CSR initiative in
the community/on individuals
● Realistic: The team must show how realistic the CSR idea is in relation to the income generated by
the business

Atlantis Company Ltd. of JA Mascareignes
(Mauritius) took home this award for
designing lightweight, foldable, water
resistant cover for bags called the
Aquabag made from nylon taffeta. As part
of their CSR, the team volunteered at a
center for autistic children called Autism
Mauritius, and also spearheaded a litter
picking exercise in their community.
Speaking at the COY, Delta Air Lines'
representative for Ghana, Mr. Pakwo Shum
talked about the importance of social
responsibility as part of Delta's culture.

TOMORROW FOUNDATION FUTURE TECH
INNOVATION AWARD
The Innovation Award is given to the company that best illustrates new, original, or groundbreaking
ideas. From products, to customer service, to collaborations, innovation is central to ensuring
companies remain relevant and sought after in the global economy. Award Criteria include:
● Operations: The company must provide examples that illustrate a clear understanding of the use of
innovation to overcome obstacles.
● HR: The company must be able to provide examples of ideas that were introduced to foster an
innovative company culture and are able to describe the impact on employees.
● Production: Company representatives must be able to describe the product selection process and
provide examples of how selection introduced a new good, method of production, new market, or new
supply source into their company/industry. The team should be able to clearly articulate the market
research process and give examples of how the results changed or confirmed the company's
product(s), services, or markets.
● Results: Company executives must be able to provide statistical support that shows the impact of
innovation on bottom-line results.
The winner of this award was the team from JA Ghana, Vermo. The award was presented by the
Chairman of the Tomorrow Foundation, Ms. Maggie Gu.

NASCON EMPLOYABILITY AWARD
This award recognizes a team that has best built work readiness skills during the competition. The
winning team will display ability, likeability and drive, all of which are integral to learnability, and their
project should nurture and inspire these qualities in others. Learnability is a key component of work
readiness. It means the desire and ability to grow and adapt one's skill sets to remain employable
throughout working life.
Award Criteria include:
● Process of skill improvement: To what degree the team executives thought about their skills,
acknowledged the gaps, formulated a plan to address them, accumulated those new skills and used
them in their project
● Skills displayed during the project: How strongly the team’s performance during the competition
reflect the following five skills: creativity, cognitive ability, goal orientation (drive), problem solving, and
digital skills?
● Self-reflection and action learning: To what degree the team executives looked back upon their
project experience, derived learnings and applied those learnings to next steps or projections for their
company in the future?
● Impact: The demonstrated impact of the team’s work readiness on the company’s target customers.
The winners of this award, Kingdom of eSwatini (Swaziland)'s
Nazware Innovations PTY (LTD) developed the IVOTE desktop
application for voting that helps eliminate queues and ensures
accuracy and transparency in the voting process. The team was
also involved in website development for individuals and
businesses.

CEO RISING AWARD
The CEO Rising Award recognizes leadership among the companies. The winner must demonstrate
strong leadership, motivation, communication and networking skills. The winner must have also
taken active steps to develop their team, and be a good problem-solver. The criteria for this award
include:
● Presence and Confidence
● Results-orientation: How well the CEO presents and summarizes the company’s performance,
achievements and challenges.
● Communication skills: How well the CEO responds to questions and how well s/he utilizes their
management team to answer questions.
● Problem-solving ability: Demonstrates a strong ability to solve its challenges, projects confidence
and leads the team.
● Overall capacity: Performs strongly overall

This year, the award was sponsored by JA Africa Board Member and entrepreneur, Christi Maherry.
The winner of the award was Sizolwethu Maphanga, CEO of Nazware Innovations, Kingdom of
Eswatini. She led Nazware Innovations in developing a very efficient voting app called IVOTE. She
also designed the winning logo for the African Girl Can Code, awarded at the African Union
Headquarters in Ethiopia.

ROGERS CAPITAL ENTREPRENEURIAL
SPIRIT AWARD
The Entrepreneurial Spirit Award is given to the company that demonstrates the strongest
entrepreneurial spirit. Award criteria include Uniqueness, Creativity, Risk Taking, Business Sense and
Adaptability.
Nazware Innovations from JA Eswatini (Top Photo) and Nyunyiza from JA Kenya (Bottom Photo) tied
for this award.

COCA COLA EXCELLENCE IN TEAMWORK AWARD
This award goes to the company that shows strong teamwork and communication. Award winners
must show how they work as part of a greater team to achieve set company goals and objectives.
Criteria for this award includes:
Performance Tracking - how effective the business was in measuring results (sales, profits etc) and
how successfully they kept their financial records; Target setting; Taking responsibility - management
team's success in delivering on their responsibilities; Knowledge of Business Metrics and
Collaboration.
The winners of this award was the team from JA Nigeria, Inventive Explorers.

KWESE EXCELLENCE IN MARKETING AWARD
This award recognizes excellence in marketing. Students must demonstrate a clear understanding of
their marketing strategy and hands on implementation of the strategy.
● Market Research: Has the company clearly demonstrated they undertook research on customer
needs?
● Brand Development: The team must demonstrate that a brand has been developed from a big
idea and has a strong visual identity that is consistent in activities and communication for the
company.
● Marketing Mix: The 4 P’s of marketing (Products, Pricing, Place and Promotion) must be
addressed
● Brand uniqueness: Is the team effective in describing the uniqueness of the company’s product
or service?

The winners of this award was the team from JA Mascareignes (Mauritius), Atlantis Co. Ltd.

ACKNOWLEDGEMENTS
JA Africa thanks everyone who made this year's COY not only possible but also
successful. We thank the sponsors, the judges, the chaperones and staff, volunteers,
colleagues at JA Worldwide, JA Africa Board members and most of all the students, who
inspire our work.
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